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Kitchen & Bath Business (KBB) Magazine Is Now the 
Official Publication of the NKBA and KBIS
NKBA and Emerald Expositions have unveiled a strategic media partnership


HACKETTSTOWN, NJ — (December 20, 2018) — The National Kitchen & Bath Association (NKBA), the authority on all things residential kitchen and bath, has revealed its new partnership with Emerald Expositions to produce an industry-wide publication to be called Kitchen & Bath Business (KBB): The Official Publication of the NKBA and KBIS. Since KBB currently holds the role of “official publication of KBIS”— an NKBA-owned event — it made strategic sense to bring the NKBA official publication under the same platform. 

[image: C:\Users\kwinkler\Desktop\06B_NewKBB_bk.jpg]The magazine NKBA Innovation + Inspiration, currently produced by Scranton Gillette Communications, will cease production on March 1, 2019. The inaugural issue of the revamped and refreshed KBB will launch in April 2019.  

“I’m very pleased with this shift to bring the full complement of NKBA messaging under the KBB umbrella,” said Suzie Williford, EVP of Industry Relations and CSO, NKBA. “Scranton Gillette has been a solid partner for three years, but it made strategic sense to bring the official publication of KBIS and the official publication of the NKBA together — especially since the NKBA owns KBIS. Emerald Expositions, owner of KBB magazine, also produces KBIS. This is a smart, efficient partnership.”

Chelsie Butler, Executive Editor, and her editorial team will collaborate with Dianne M. Pogoda, NKBA’s Creative Content Manager, who will be named to the new position of NKBA Editor, to bring rich, Association-driven content to the reinvigorated publication.

KBB Publisher Natasha Selhi will coordinate with the NKBA sales and marketing teams to create innovative partnerships with brands, distributors and showrooms. All advertising and partnership programs will be sold through the KBB sales team.

-more-




“We are extremely excited about this partnership,” said Brian Pagel, SVP, KBIS and CEDIA Expo. “Working with the NKBA to produce KBIS has been enormously rewarding. Building upon an already strong partnership, we are now even better positioned to deliver strong content, messaging and programs across a variety of design, construction and technology channels. Brands, distributors and showrooms will be able to fully leverage this new integrated approach and more effectively reach kitchen and bath design professionals.”

To subscribe to KBB, click here.

About the National Kitchen & Bath Association and the Kitchen & Bath Industry Show
The National Kitchen & Bath Association (NKBA) is the not-for-profit trade association that owns the Kitchen & Bath Industry Show® (KBIS), as part of Design & Construction Week® (DCW). With nearly 14,000 member companies representing tens of thousands of members in all segments of the kitchen and bath industry, the NKBA has educated and led the industry since the association’s founding in 1963. The NKBA envisions a world where everyone enjoys safe, beautiful and functional kitchen and bath spaces. The mission of the NKBA is to inspire, lead and empower the kitchen and bath industry through the creations of certifications, marketplaces and networks. For more information, visit NKBA.org or call 1-800-THE-NKBA (843-6522). 

KBIS® and NKBA® are registered trademarks of the National Kitchen & Bath Association.

About Kitchen & Bath Business: 
[bookmark: _GoBack]Kitchen & Bath Business magazine, owned by Emerald Expositions, fulfills more than 87,000 requests for subscriptions to kitchen and bath designers, dealers, architects, custom builders and remodelers with each issue. The magazine delivers exclusive features on cutting-edge design installations, new products, business developments, industry personalities, best practices and solid market research. Kitchen & Bath Business (KBB) was the first trade magazine for the kitchen and bath industry, and is the Official Publication of the NKBA and KBIS.  continues to provide progressive and insightful coverage of the industry’s products, trends and services with a sophisticated visual style befitting a design-oriented readership.
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